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Forward Looking Statements

This presentation contains, or may be deemed to contain, “forward-looking statements”. By 

their nature, forward looking statements involve risks and uncertainties because they relate to 

events and depend on circumstances that may or may not occur in the future. The future 

results of Grupo Famsa may vary from the results expressed in, or implied by, the forward-

looking statements made to you, possibly to a material degree.
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Executive Summary – 1Q10

1. Low consumer confidence and high unemployment continue pressuring 
consumption in both Mexico and USA

2. Personal loan growth and initial signs of improvement in other categories 
drive Famsa Mexico’s recovery

3. The recent deceleration of our Electronics category and our Texas region 
impacted Famsa USA’s results

4. Accounts Receivable and Bank Deposit growth at Banco Famsa has 
stabilized in line with our Famsa Mx / BAF integration plans

5. Banco Ahorro Famsa’s cost of funding continues decreasing
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Bank Deposit growth has stabilized while average 
cost of funding continues decreasing
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Similar to deposits, Banco Ahorro Famsa’s 
accounts receivable growth has stabilized
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Famsa Mexico / BAF’s joint Personal Loan offering
remains strong; other categories have started to grow
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Continued pressure over Hispanic consumption 
affected Famsa USA’s sales significantly



9

-30%
-25%
-20%
-15%
-10%

-5%
0%
5%

10%
15%
20%

1Q09 2Q09 3Q09 4Q09 1Q10

Starting 4Q09, our Electronics category and our 
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3 stores were closed during the first quarter; 1 in 
Mexico and 2 in USA
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Net Sales
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Profitability
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Main Balance Sheet Accounts
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